THE IMPRESSIONS AND THE GENERAL OPINIONS OF
CRUISE PASSENGERS ABOUT IZMIR

This project was designed to research on the expectations of cruise passengers arriving to the port of Izmir. 5453
participants were asked to express their impressions, petitions and complaints about the city, the services and facilities. Concerning
findings are displayed below.
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AGE GROUPS OF CRUISE PASSENGERS(%)
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SEX OF CRUISE PASSENGERS
(%)
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MARTIAL STATUS OF CRUISE
PASSENGERS(%)
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THE FREQUENCY OF TRAVELLING ABROAD (%)
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IS THIS THE FIRST VISIT OF
CRUISE PASSENGERS TO
TURKEY? (%)
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IS THIS THE FIRST VISIT OF
CRUISE PASSENGERS TO IZMIR?
(%)

[Cruise passengers project, August - 2008]

NO
8,0



THE NUMBER OF PEOPLE ACCOMPANY TO
CRUISE PASSENGERS (%)
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HOW MUCH MONEY DID THE CRUISE PASSENGERS SPEND DURING
THEIR VISIT?(%)

[Cruise passengers project, August - 2008]
(Approximate average for each person : 91 $)
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THE OTHER PORTS WHICH CRUISE PASSENGERS VISITED BEFORE
IZMIR PORT (%)

[Cruise passengers project, August - 2008]
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THE TOURS WHICH CRUISE PASSENGERS JOINED IN IZMIR(%)

[Cruise passengers project, August - 2008]
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DO CRUISE PASSENGERS
INTEND TO VISIT IZMIR AGAIN?
(%)

[Cruise passengers project, August - 2008]

NO
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HOW DO CRUISE PASSENGERS DEFINE IZMIR?

[Cruise passengers project, August - 2008]

NICE I[

GOOD- PLEASANT

INTERESTING- FANTASTIC

MODERN - CIVILIZED

COMPLEX- BUSY

FRIENDLY-HOSPITABLE

BIG-LARGE

CHARMING- GLAMOROUS

GORGEOUS- SUPER

UNIQUE-DIFFERENT-
CHARACTERISTIC

HOT - CLIMATE

HISTORICAL-ANTIQUE

CLEANLINESS

DYNAMIC-ENJOYABLE

IMPRESSIVE

FAIR AVERAGE

CROWDED

TRADITIONAL

BAD-BORING

BAZAAR-SHOPPING

]20,7

10

15

20

25



IMPRESSIVE CHARACTERISTICS OF IZMIR(%)

[Cruise passengers project, August - 2008]

HOSPITALITY I[ ] 17,2

HISTORICAL PLACES (WITH NAME) I[ ] 14,9
I

TRADE PLACES J 12,6

HISTORICAL PLACES (WHITOUT

MENTIONING A NAME) 8,2

MODERN - ORDERLY -BIG
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THE COMPLAINTS OF CRUISE PASSENGERS ABOUT IZMIR(%)

[Cruise passengers project, August - 2008]

PRESSURE OF SELLERS I[ ] 16,6

NOT ENOUGH TIME TO SEE WHOLE IZMIR I[ ] 11,3

TAXI DRIVERS AND PRICES I[ J 9,2

LANGUAGE AND COMMUCATION PROBLEMS I ‘ 8,3
TRAFFIC I ‘7,9

DEFICIENT URBAN DEVELOPMENT

DIRTINESS OF THE CITY

SOCIAL DISPARITY-BEGGARS-CHILD LABORS
RUDE PEOPLE and HARRESMENT

HOT WEATHER-PLACES WITHOUT AIR CONDITIONER
EURO IS NOT ACCEPTED WHILE SHOPPING
HIGH PRICES and RIPPING OFF

TOURISM INFO-GUIDANCE
BUSY-CROWDED-NOISY

DEFICIENT STREET SIGNS

OPEN AIR SHOPPING CENTERS QUALITIES
MUSEUMS-DEFICIENT HISTORICAL CARE
DEFICIENT GREEN AREAS

SECURITY
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PRODUCTS WHICH ATTRACT CRUISE PASSENGERS

ATTENTION IN IZMIR (%)

[Cruise passengers project, August - 2008]

CLOTHES-DRESSES I[

]14,9

GIFTWARE ] 8,8

JEWELRY-SILVERSMITH ] 8,8

LOCAL PRODUCTS ] 8,4

FOODS 6,4

HANDMADE PRODUCTS [ 5,8
CARPET-RUG [ 55
LEATHER PRODUCTS ( 54

KEBAB

CERAMIC

SPICES

SHOES

TURKISH COFFEE

BAGS

FRUIT - VEGETABLE - AGRICULTURAL
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DRINKS
FOULARD-SHAWL
TURKISH DELIGHT

TEA
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SATISFACTION WITH SERVICES/FACILITIES IN IZMIR

1 very poor - 5 excellent
[Cruise Passengers Project, August - 2008]

GUIDING SERVICES & EXCURSIONS ’ 4,4

HISTORICAL& CULTURAL PLACES |’ 4,4

HOSPITALITY |’ 41

TOURISM INFORMATION |’ 4,0

TAXIS & OTHER LOCAL TRANSPORTATION |’ 3,9

BEACHES |’ 3,8

PUBLIC TRANSPORTATION IN IZMIR |’ 3,8

SHOPPING FACILITIES |’ 3,8

CLEANLINESS of IZMIR PORT |’ 3,7

GENERAL SATISFACTION 3,9
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