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THE INVENTORY OF HISTORICAL BAZAAR, KEMERALTI 
The results regarding the general evaluations of all artisans, craftsmen and employers about the economic and physical 

conditions of Historical Bazaar, Kemeralti are shown below.  
 
 

RESEARCH PROJECT WHICH THE RESULTS DEPEND ON 
[JANUARY, 2008]  “THE INVENTORY OF HISTORICAL BAZAAR, KEMERALTI”  
12.432 spatial units were stock taken 
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THE NUMBER OF THE EMPLOYEES IN WORKPLACES (%)
16,957 EMPLOYEES ARE PRESENTLY WORKING IN KEMERALTI

[The Inventory of Historical Bazaar, Kemeralti, January - 2008]
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THE PHYSICAL AND THE COMMERCIAL PROPERTIES OF WORKPLACES 
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